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Our Agency Offerings and Interconnected Solutions

Pharmaceutical Branding

Clinical Trial Branding

Nonproprietary Naming

Corporate/Product Branding

We empower pharmaceutical and biotech 

companies with bold, innovative Medical Affairs 

and medical communications that transform 

complex data into impactful solutions, driving 

product adoption and advancing patient care.

Communication Strategy

Publications

Medical Education and Resources

Medical Information

Opinion Leader Engagement

Digital Execution

Strategy & Innovation

Medical & Disease State Education

Medical & Digital Engagement

HCP & Patient Promotional Communications

Strategic Planning and Launch Optimization

Patient and Provider Support Services

Insights Gathering

Market Access Training Programs

Value Proposition Development

Creative

Digital Customer Activation

Strategy

Media Strategy

Data & Analytics

Science

Customer Insights

Content Planning

Media Planning

Activation Ecosystem

Analytics & Optimization

Cross-Cultural Analytics

Cultural Content Strategy

Cultural Marketing Mix

Global Launch Expertise

Marketing

Media & Activation

Medical Communications

Medical Affairs

Naming & Branding

Multicultural
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Javeria Shahab

President

Medical
We combine innovative solutions with deep 

scientific expertise to elevate your data. 

Through strategic consulting and cutting-

edge delivery, we deliver the insights and 

results that drive meaningful scientific 

exchange.

SOLUTIONS

L E A D E R S H I P
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Medical Affairs

Our team brings together bold thinkers and 

proven innovators who are pushing the 

boundaries of what Medical Affairs can 

achieve. With a commitment to fresh ideas 

and strategic insights, they empower our 

teams to redefine what’s possible. Their vision 

empowers us to deliver transformative results 

for our clients and, ultimately, for patients.

SOLUTIONS

L E A D E R S H I P

Todd Parker

Managing Director, 
Medical Affairs

Ken Truman

SVP, Insights & 
Connections

Leslie Rotz

VP, Digital Strategy

Cassie Stox

VP, Media Strategy & 
Audience Insights
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Leading MasterClasses

Publishing on key topics

Thought Leadership in Medical Affairs

LEADERSHIP POSITIONS INDUSTRY GUIDANCE EDUCATING OUR PEERS DRIVING INNOVATION

Past Chairperson

Co-lead, Medical 

Communications Working 

Group and Deputy Lead, 

Customer Engagement 

and Scientific 

Communications Domain 

Best practices

White papers

Leadership in omnichannel

Leadership in AI
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MEDICAL 

EDUCATION

• Live and virtual events 

(symposia, webinars, 

broadcasts)

• DSE content and 

campaigns

• Medical websites and 

social media content

• Clinical case-based 

content

• Medical booth content

• Infographics

• Animations and OL 

videos

• Patient material

• Internal education 

MSL

TRAINING AND 

RESOURCES

• Competitor and 

landscape slide decks

• Disease state slide 

decks/libraries

• Product and competitor 

data decks/libraries

• Infographic handouts

• Mobile apps

• Field medical training 

(digital modules, self-

study, workshops)

HCP INSIGHTS AND 

ENGAGEMENT

• OL identification, 

segmentation, and 

engagement

• Competitive intelligence

• Live and virtual advisory 

boards/steering committees

• Asynchronous platforms 

and surveys 

• Congress coverage

• Social listening

• Society 

partnerships/patient 

engagement

PUBLICATIONS

DIGITAL ENGAGEMENT 

AND EXECUTION

• Social media planning 

and engagement

• Website development 

and interactive tools

• Search Engine 

Optimization (SEO)

• Interactive patient cases

• Live program innovation 

and gamification

• Augmented reality

• Animations and videos

• Podcasts

• Enhanced drivers to 

content and/or programs

• Scientific platform, 

medical narrative, 

and lexicon

• Landscape and gap 

analyses

• Launch readiness 

support

• Evidence generation 

plans

• Audience personas, 

including channel and 

format preferences

• Omnichannel planning 

and modular content 

strategy

COMMUNICATION 

STRATEGY

• Publication planning, 

management, and 

execution

• Enhanced publication 

content

• Publication amplification

• Plain language 

summaries

• Social media

• HEOR/RWE publications

Medical Affairs Capabilities That Engage, Educate, and 
Drive Results 
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Section Menu
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Integrated Medical 
Communication Plan

TOC

TOC
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Integrated Medical Communications Strategy and Plan

Clinical development/R&D

Medical Affairs strategic imperatives
(aligned with franchise, commercial strategic 

imperatives/objectives)

Integrated Medical Communications Strategy and Plan

Clinical trial registries

Evidence generation

S
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S

Advisory boards

OL engagement

Treatment guidelines

Symposia

Omnichannel 

engagement

FM training/Resources

Congress planning

Publications

Independent Medical Education

Overarching vision Insights

Other sources

Narrative

Communication objectivesAudience identification Channel assessment

TOC

TOC
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OMNICHANNEL ENGAGEMENT

Leading Our Field in the Shift to 
Medical Omnichannel Engagement

“Their understanding of the scientific lens through 

which content is created and the Medical Affairs 

regulations through which channel selection, targeting 

strategies and how we will define medical value, is 

critical to this project.” – Director, Medical 

Communications Engagement & Impact (E&I), Medical 

Affairs – Global Medical Communications (GMC)

“Their understanding of Medical Affairs is clear 

based on the lexicon they use and the way they 

speak. Other agencies I have worked with primarily 

approach our challenges through an advertising 

lens.” – Senior Omnichannel Engagement Manager 

TOC

TOC
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An Omnichannel Approach Engages Prioritized 
Audiences With the Right Content at the Right Time

Purposeful

Goal-oriented approach focused on closing 

educational gaps among prioritized audiences

Multifaceted 

Interrelated content dissemination via preferred 

formats and channels

Coordinated

Synergistic delivery of educational content 

based on audience insights, with the right 

message at the right time 

Measured

Shifts in knowledge/beliefs and educational 

needs are measured for progress and insights

OL

Engagement

Nonpersonal

Engagement

Peer-to-Peer

Education

Field Team

Resources

Measure to assess for change in educational needs

TOC

TOC
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Building an Omnichannel Engagement Plan

GAIN AUDIENCE 

INSIGHTS

• Understand channel and 

information preferences

• Perform audience segmentation

• Build personas that account for 

audience pain points

• Map the audience journey and 

identify educational needs at 

specific decision points

SET COMMUNICATION 

STRATEGY

• Build key communication 

objectives based on data 

milestones and Medical strategy

• Identify and prioritize audiences

• Prioritize audience-specific 

educational goals to execute on 

Medical strategy 

BASE TACTICS 

ON INSIGHTS

• Define tactics aligned with 

communication strategy, 

channel, and audience insights

• Integrate with traditional 

approaches to build holistic 

engagement

TRACK, MEASURE, 

ITERATE

• Define metrics for 

success

• Measure

• Refine approach to 

optimize outcome

321 4

Omnichannel engagement incorporates traditional, in-person, and MSL activities with digital tactics

 and considers novel channels for inclusion based on insights

Each Medical objective is aligned with the right channel and content type for the audience to address educational needs

TOC

TOC
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We Know Where and How to Reach Our Audiences

• PUBLICATION PLANNING Demographic information tells 

us who they are

Behavioral information tells 

us what they do

Psychographic information tells 

us what they think

TOC

TOC
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Insights Identify the Most Effective Formats 
and Channels for Each Audience

Mobile 

apps

Slide 

content

Publications Patient

materials

Email

Company

platforms

Congresses

F2F/Virtual

meetings

Enhanced 

pub content

Closed

platforms

Journal 

websites

Social 

media

TOC

TOC
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Our team has pioneered pathways 

to working effectively with 

Compliance to help implement 

a fully integrated omnichannel 

communication plan

• Launching novel channels

• Pioneering modular solutions 

Partner With 
Compliance to 
Execute Novel 
Solutions

TOC

TOC
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Scientific 
Platforms

TOC

TOC
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Leading the Industry on Best Practices 
for Scientific Communication Platforms

TOC

TOC
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CLINICAL

• Scientific statements

• Evidence-generation 

priorities

• Clinical trial 

development plan

• Investigator meetings

MEDICAL 
AFFAIRS

• Publication planning 

and conference activities

• Standard response 

documents

• Educational resources

• Field Medical resources

HEOR

• Health outcome 

development plan

• Publication planning

• Value messages

COMMERCIAL

• Brand message platform

• Supporting evidence

• Thought leader and HCP 

engagement plans

• Speaker training

CORPORATE 
COMMUNICATIONS

• Press release planning 

and key topics

• Investor presentations

• Digital and social media

Scientific Communication Platform Supports 
Daily Needs Across Functional Teams 

TOC

TOC
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Flexible, Phased Development Process

FINALIZE 
PLATFORM 

REACH 
ALIGNMENT

TRAIN AND
UPDATE 

ESTABLISH 
STRATEGIC VISION

GATHER
 INSIGHTS

01 03 05

0402

TOC

TOC
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1
COMMUNICATION 

OBJECTIVES

Prioritized set of objectives 

that address key 

educational gaps and 

opportunities

2
SCIENTIFIC 

STATEMENTS

Hierarchically organized, 

standardized, scientifically 

accurate statements that 

describe the disease state 

and product 

3
SCIENTIFIC 

NARRATIVE

Short, high-level summary 

of scientific statements 

that provides a clear 

overview of key narrative 

elements

4
LEXICON

Common vocabulary for 

communications that 

maintains accuracy and 

integrity while providing 

guidance on specific 

language and terminology 

Core Components of a Scientific Communication Platform

TOC

TOC
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Scientific Platforms Organize Scientific Statements 
Under Key Sections

Define the overarching direction of each section

1. Primary statements

Make up the individual components of the story for each primary statement

1.1. Secondary statements

Support each secondary statement with scientific data

Serve as a reference tool and a mechanism for gap identification

1.1.1 Tertiary statements

“Aspirational” statements in the platform2 3
• Are based on hypotheses and analyses from ongoing or 

planned clinical trials (ie, it is anticipated that these 

statements will be supportable in the future)

• Should be modified as necessary as associated data 

become available

• Should be clearly marked (eg, with an [ASPIRATIONAL] 

tag instead of a reference) at every appearance 

Product Strategy

Diagnosis and 
Clinical Presentation 

Unmet 
Need

Mechanism of 
Action Efficacy Safety HEOR/RWE Value

Clinical, Economic, 

Humanistic

Example Pillars1

TOC

TOC
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Platform 
Hosting
• Scientific platforms can be hosted on 

custom-built frameworks that allow for 

greater usability and engagement 

• Individual logins allow for platforms 

to have customizable features 

(eg, bookmarking, alerts)

• Metrics on access and page views 

(among others) can be collected

TOC

TOC



Confidential © 2025 Fingerpaint Group. All Rights Reserved. 23

Publication 
Excellence

TOC

TOC
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Thought Leadership Across Publications

24
TOC

TOC
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Insights Generation Differ Across Development Stages

INFORMATION SOURCES AUDIT
How will our target audience find our publications?

INTERNAL INSIGHT ANALYSIS
Are all applicable data being published?

COMPETITOR ANALYSIS
What is being published about other products in this therapeutic area?

ANALOGUE ANALYSIS
How have other products addressed similar challenges?

LANDSCAPE ANALYSIS
How do our data fit into the field?

PRECLINICAL PHASE 1/2 PHASE 3 PRE-LAUNCH

Nontraditional analyses (eg, surveys, social listening, DOL identification) 

can answer specific questions beyond peer-reviewed publications 

TOC

TOC
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Excellence in Publication Support 
From Preclinical to Real-world Evidence

• Clinical (primary, secondary)

• Trial design

• Review articles, including SLRs

• Delphi consensus papers

• HEOR/RWE 

• Qualitative studies

• Pharmacology

• Preclinical and discovery

TOC

TOC
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Publication Enhancements Increase 
Accessibility and Understanding

Publication enhancements can 

improve the accessibility, understanding, 

engagement, and retention of your data
MOBILE-FRIENDLY 

PLAIN LANGUAGE SUMMARIES

PLAIN LANGUAGE SUMMARY 

OF A PUBLICATION

VISUAL ABSTRACTS

AUTHOR VIDEOS

MOA VIDEOS

TOC

TOC
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Publication Amplification Improves Impact and Reach
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Months after publication

Typically, journal article views 

rapidly decrease soon after the 

publication date even though the 

information can still be very relevant

Publication amplification can 

drive readership of existing 

journal articles

Publication amplification allows 

your data to be brought to the 

forefront for an extended period 

TOC

TOC
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Novel Channels for Publication Amplification

X (formerly Twitter), 
LinkedIn

Congress content,
publication enhancements,
publication amplification,
disease state information,

National Day posts

Doximity, Sermo

Publication summaries,
RWE summaries,

disease state information

TrendMD, QxMD

Publication amplification

ASCO Post (Harborside), 
Medscape

Owned social channels Third-party social channels Data dissemination channels Association/Publisher partnerships

TOC

TOC
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Advisory 
Boards

TOC

TOC
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Full-service Meeting Support Provides Turnkey Solutions

MEETING OBJECTIVES AND FORMAT

START-UP CONTENT LOGISTICS WRAP-UP

• Rationale document

• Opinion leader identification 

and recruitment

• Agenda and premeeting 

materials

• Discussion guide

• Slide material, case studies, 

other graphics

• Attendance and meeting notes

• Session rehearsals

• Breakout group facilitation

• Coordination with logistics 

team (for large meetings)

• Venue management and 

opinion leader travel and 

honoraria (for small meetings)

• Opinion leader document 

completion and filing 

(eg, W-9s, CVs)

• Executive summary 

• All paperwork, records, TOV 

reporting, and project 

financials brought to closure

TOC

TOC
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Excellence in Advisory Boards: Using Multiple 
Mechanisms to Engage Thought Leaders

Delphi consensus meetings 

can be used to generate a 

citable peer-reviewed 

manuscript 

on a topic

Custom-crafted breakouts can 

allow thought leaders to brainstorm 

new ideas          or solicit feedback

Patient journeys can 

be used as the basis 

for discussing 

clinical

decision-

making

Patient case studies can 

help describe the 

patient population 

and their needs

Compare/Contrast 

assessments and “friendly 

debate” can help 

us understand 

both sides of 

a story

Ranking and

  scoring exercises

   can be used to

  prioritize needs 

     (eg, data generation,

     communication

     themes)

TOC

TOC
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•s

Asynchronous Tools for Flexible, Scalable Insight Generation

Fingerpaint Connect  is a secure, password-protected, compliant, white-labeled, and 

turnkey solution to solicit feedback through multiple mechanisms (eg, surveys, image 

collaboration, forum discussions, videos) 

TOC

TOC

• s
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Delphi Consensus Panels Transform Expert Opinion 
Into a Citable Publication

TOC

TOC
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HEOR & RWE

TOC

TOC
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Supporting Your HEOR/RWE Communications Needs to 
Provide a Complete Value Proposition

36

Systematic literature reviews

Advisory activities

Delphi panelsDossiers

Payer-facing materials

Publications

Evidence generation planningEnhancements and digital tools

Social media listening

TOC

TOC
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Breadth of Experience in HEOR and RWE Publications

Cost-effectiveness modeling

Patient-reported outcomes

Large-scale surveys

Burden of illness/resource utilization

Registry studies

Claims database studies

Match-adjusted indirect comparison studies

Systematic literature reviews
Journal of Managed Care and 

Specialty Pharmacy

TOC

TOC

https://pmc.ncbi.nlm.nih.gov/articles/PMC10398135/
https://pmc.ncbi.nlm.nih.gov/articles/PMC10398135/
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HEOR/RWE-Specific 
Infographics and 
Visual Abstracts Help 
Explain Key Topics to 
a Broader Audience

TOC

TOC
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Integration of HEOR Publications Into Overall Publication 
Planning Process

Q1 Q2 Q3 Q4
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Clinical data Review article HEOR data

Trial 1 Primary Data

The Lancet

Trial 2 Primary Data

New England Journal of Medicine

Trial 1 Secondary Analysis

The Oncologist

Trial 2 Secondary Analysis

Future Oncology

Long-term Safety

BMC Cancer

Mechanism of Action Review

Anticancer Research

Cost-effectiveness Analysis 

Value in Health

Registry Study

JAMA Oncology

ASCO

June 4-8

Trial 1 Primary Data (Oral)

Trial 1 Secondary Analysis 

(Poster)

Cost-effectiveness Analysis 

(Poster)

ISPOR EU

November 12-14

Registry Study (Oral)

ESMO

September 17-21

Trial 2 Primary Data (Oral)

SABCS

December 5-7

Long-Term Safety (Poster)

TOC

TOC
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MEDTHINK CAPABIL IT IES

Integrated Communication Platforms and Evidence Generation Plans 
Illustrate the Existing and Emerging Data Landscape for an Asset

Invariably, gaps in the data are identified in the process of developing a scientific communications platform. These gaps can be 

noted for clinical and HEOR/RWE evidence generation activities and to show platform users how the brand strategy will evolve. 

This makes the platform less of a static “snapshot” in time and a more dynamic, forward-looking document

TOC

TOC

Product Strategy

Diagnosis and 
Clinical Presentation 

Unmet Need
Mechanism of 

Action
Efficacy Safety HEOR/RWE Value

Clinical, Economic, 

Humanistic

Data gaps Data gaps Data gaps Data gaps Data gaps Data gaps Data gaps
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Training

TOC

TOC
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Effective training 
is a key driver of 
business success

OUR APPROACH TO TRAINING

Improved Customer Satisfaction

Well-trained employees deliver better service, leading 

to a 20% increase in customer satisfaction rates

Enhanced Employee Performance

Effective training programs lead to a 37% increase 

in productivity

Fostering Innovation

Companies with a strong learning culture are 

92% more likely to innovate

Increased Employee Retention

94% of employees said they would stay longer at a 

company if it invested in their learning and development

Adaptability to Change

Training equips employees to adapt to new technologies, 

allowing businesses to respond to industry changes

TOC

TOC
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Four Pillars Guide Our Training Philosophy 

Process

• Training is an ongoing 

journey rather than a 

one-time event

• Clear expectations and 

accountability are fostered 

through collaboration with 

Marketing, Sales, Medical 

Affairs, and MSL teams

• Well-defined schedule makes 

self-guided learning easy 

Delivery

• Must be interactive and 

engaging, aligned with adult 

learning principles

• Content is divided into 

digestible and modular 

sections for efficient 

microlearning implementation

Reinforcement

• Repurposing content 

strengthens retention and 

maximizes budget efficiency

• Managers are empowered 

and supported to coach 

effectively and drive the 

achievement of learning 

objectives

Measurement

• Assessment is based on 

Kirkpatrick’s Four Levels 

of Evaluation, starting with 

reactions and learning 

outcomes

• Behavioral changes are 

evaluated to ensure practical 

application

• Tangible results and ROI 

are measured for business 

impact

TOC

TOC
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Active Involvement

Widely differing 

preferences, 

needs, skills, and 

backgrounds

Learn more effectively 

through active participation

Motivated to learn by

a variety of factors

Value experience as 

a major learning resource

Self-directed and need 

to control their learning

Personalized Learning

Tailoring training to 

individual needs and 

experiences boosts 

relevance and 

engagement, making the 

content more relatable 

and easier to understand

Active Participation

Encouraging learners 

to actively engage in 

discussions and problem-

solving enhances 

retention and reinforces 

the application of new 

knowledge

Adult Learning 
Principles Increase 
Engagement and 
Reinforce Learning

TOC

TOC
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Blended Learning Solutions: 
Aligns to How Adults Learn Best 

Coaching Collaboration

& Community

Performance

Support

Classroom

• Learning systems

• Case studies

• Videos 

• Podcasts

• Archived webinars

• Slide decks

• Leader and participant 
guides

• Work mats

• Interactive exercises

• Live webcasts

• Face-to-face coaching 
sessions

• Computer-based 
assessments/games

• Discussion forums

• Image collaboration

• Best practices 
e-newsletters

• Blogs 

• E-reference libraries

• Competitor monitoring

• Quick-reference 
guides

• Annotated PIs

• Annotated 
publications

• Microlearning

Computer-based

Training

Knowledge

Bases

TOC

TOC
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Medical 
Social Media

TOC

TOC
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Leading the Industry in Medical Social Media

TOC

TOC
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Always assess channel relevance for a specific audience before conducting any social listening analyses

Gain Insights From Social Listening

EVENT-DRIVEN 
SOCIAL LISTENING

CONTINUOUS SOCIAL 
LISTENING

OL-TARGETED 
SOCIAL LISTENING

DOL 
IDENTIFICATION

Determines the overall 

perceptions and topics 

of discussion around 

specific events 

(eg, a key conference 

presentation)

Identifies key topics of 

discussion over a given time 

window and how perceptions 

are changing over time

Identifies what known OLs 

are saying on social media in 

general or on a certain topic

Determines who is driving 

the conversation around 

a device or therapeutic area 

on social media

TOC

TOC
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Social Media Channel Strategy and Engagement

LANDSCAPE 
ANALYSIS

CHANNEL STRATEGY 
& PROCESS

COMPLIANCE 
CONSIDERATIONS

ONGOING 
OPTIMIZATIONS

Determines how your 

competitors use social media 

and how your audience 

interacts with content

Defines campaign 

framework, editorial calendar 

planning, standard responses, 

and funnel for content creation 

and approval

Packages FDA guidelines 

with proposed SOPs and 

example content to gain 

MLR alignment

Aligns measurable data 

with key objectives and plans 

for future expansion

TOC

TOC
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What Does the Future 
Hold in Store?

TOC

TOC
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Redefining 
Healthcare 
Communications 
Through Continuous 
Learning

THE FUTURE 

We don’t just keep up with change— 

we anticipate it, immerse ourselves 

in it, and translate it into 

groundbreaking medical 

communications

Our Approach

Creative Amplification

Earning our audience’s attention 

because our work truly gets them

AI-Powered Insight Engine

Continuously analyzing global health trends, 

patient behaviors, and HCP preferences

1

Predictive Analytics

Anticipating market shifts before 

they happen

2

3

TOC

TOC
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THE FUTURE 

What Does the Future Hold for Our Offerings?
Focus on Artificial Intelligence

Enhancing our existing proprietary, secure generative AI platform 

with the latest models and agentic solutions

Exploring new AI platforms that allow us to create content faster and 

more cost-effectively

Exploring how AI can allow us to ask “bigger questions” 

(eg, more expansive systematic literature reviews, deeper gap analyses)

Creating novel AI-based solutions to meet specific client needs

Enhancing communication of data through AI platforms using 

generative engine optimization

Keeping pace 

with new 

developments in 

artificial intelligence

TOC

TOC
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What Does the Future Hold for Our Offerings?
Other New or Expanded Offerings

THE FUTURE 

Communication Innovations

From manuscripts that adapt to emerging data 

to living graphics that unpack the story, the tools 

we use to communicate scientific information are 

transforming…with us in the lead

Modular Content

Medical Affairs will begin to be able to 

realize the true power of omnichannel 

communications when modular content 

creation and approval becomes the norm. 

Let us be your partner on that journey

True Expert Consulting

Existing consulting firms do not understand 

Medical Affairs, providing recommendations 

that need to be patched. We get it right the 

first time and are looking to expand that 

offering further

TOC

TOC
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Join Us on 
the Journey!

Proven experience, future-focused: With 20+ years of 

experience solving complex challenges for companies of 

all sizes, we bring a legacy of innovation—now infused 

with the power of AI and emerging technologies

More than a partner—a co-creator: Whether as strategic 

thought partners, beta collaborators, or rapid prototypers, 

we tailor every solution to your evolving needs and vision

Always bringing what’s next: We proactively reconnect 

with you throughout the year to share cutting-edge ideas, 

tools, and approaches—especially those aligned to your 

current and future communication goals

THE FUTURE 

Bring us your communications 

challenge and let us partner with you!

TOC

TOC
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